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Digital 

Marketing

u Search Engine Optimization
          (SEO )with AI Tools

u Local SEO - Google My Business

u Social Media Optimization (SMO)

u Yotube Video Optimization and Video SEO

u AI In Digital Marketing

e AI in Digital Marketing- An Overview
Signi�cance of AI in Digital Mar etinge 

AI is Changing the Face of Digital Marketinge 

How Companies are using AI in Digital Marketing?e 

Future AI in Digital Marketinge 

Bene�ts AI in Digital Mar etinge 

The imapct of in Digital Marketinge 

Bene�ts of Using AI in Digital Mar etinge 

Ways to incorporate AI in Digital Marketinge 

AI Challenges for Digital Marketerse 

u Fundamentals & Digital Marketing Strategy

e Overview of Digital Marketing
Understanding the Digital Landscapee 

Importance of Digital Marketing for Businessese 

Key Digital Channelse 

Target Market Researche 

How to Make a Digital Marketing Plane 

Crafting Communication for Target Audiencee 

How to Do Media Selectione 

Buyer Persona and Customer Journey Mappinge 

Setting Marketing Objectives and KPIse 

Developing a Digital Marketing Strategye 

Content Strategy and Creatione 

Budgeting and ROI in Digital Marketinge 

Legal and Ethical Considerationse 

u Graphic Design for Digital Marketers

e Introduction to Canva
Overview of Canva as a graphic design toole 

Basics of navigating ande 

         using Canva for digital marketing purposes
Creating Professional Graphicse 

Design principles fore 

         creating visually appealing graphics
Templates and customization options in Canvae 

Marketing Materials in Canvae 

How to design social media posts, banners, and infographics.e 

Incorporating branding elements into Canva designse 

Thumbnail Designe 

u WordPress Website Planning and Creation

e Choosing a niche for your Website
Choosing a domain name for your businesse 

Hosting Setupe 

WordPress Installatione 

Creating Posts and Pagese 

SEO Plugins Installatione 

Installing & building pages with Elementore 

Website Speed Optimizatione 

u High-Converting Landing Pages, 
         FUNNELS WITH AI

e SEO Foundations
SEO Introductione 

How Search Engines Worke 

Types of SEOe 

Keyword Research and Competitive Intelligencee 

Off-Page SEO and Link Building strategiese 

Using E-E-A-T, YMYL contente 

O ffPage Optimizatione 

Duplicate Contente 

Design and Architecturee 

Conducting Competitive Audite 

Website Management and Optimizatione 

Local Seoe 

Algorithm Updates and Seo Changese 

Integrating SEO with Other Disciplinese 

Using ChatGPT, AI Tools for SEOe 

Advanced Search Engine Optimization 5 Projectse 

e Local Seo
Local Searchese 

Nape 

Directoriese 

Top Local Search Signals - Ie 

Top Local Search Signals – IIe 

e Introduction to Social Media Optimization
Overview of Popular Social Media Platformse 

Creating an Attractive Pro�lee 

How to Create personal/Corporate Brandinge 

Optimizing Bio and About Sectionse 

Crafting Engaging Contente 

Utilizing Visual Content (Images, Videos, Infographics)e 

Hashtag Strategy and Trend Utilizatione 

Audience Engagemente 

Building and Nurturing a Communitye 

Preparing for Social Media Crisese 

Handling Negative Comments and Feedbacke 

Staying Updated with Social Media Trendse 

Final Project: Social Media Optimization Campaigne 

e Introduction to YouTube Video Optimization
Understanding the Importance of Video Optimizatione 

Overview of YouTube's Algorithme 

Bene�ts of Optimizing Videos for SEOe 

Key Elements of Video Optimizatione 

Title Optimizatione 

Description Optimizatione 

Tags and Keywordse 

Creating Eye-Catching Thumbnailse 

Thumbnail Best Practicese 

Conducting Audience Researche 

Overview of Metricse 

Analyzing Audience Retentione 

Click-Through Rate (CTR) Optimizatione 

Importance for SEOe 

Responding to Commentse 

e Landing Pages vs web pages
Doing research for LPs with ChatGPTe 

Structure of million-dollar landing pagese 

Landing page copywriting with AIe 

Making a fully functioning LPe 

How to create high converting sales funnelse 
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u Content Marketing

u Social  Media Marketing 

e Introduction to Content Marketing
Content Marketing Strategye 

Developing a Content Marketing Plane 

Types of Contente 

Storytelling in Contente 

Interpreting Data for Optimizatione 

Aligning Content with the Sales Processe 

Awareness, Consideration, Conversione 

Lead Generation through Contente 

Voice Search and AI in Contente 

e Introduction to Social Media Marketing
Social Media Advertising Fundamentalse 

Introduction to Social Media Advertisinge 

Overview of Social Media Landscapee 

Popular Social Media Platformse 

Importance of Social Media for Businessese 

Understanding Target Audiencee 

Audience Segmentatione 

Setting Social Media Marketing Goalse 

Brand Awareness, Engagement, Conversionse 

e Google Ads - Search, Display, Youtube, Shopping
Microsoft(Bing) Ads - Search, Displaye 

Introduction to Google Adse 

Create a Google Ads manager accounte 

Create a Search campaigne 

Create Call Only Campaigne 

Create Display Campaign,e 

Create YouTube Campaigne 

Create Shopping Campaigne 

Google Ad Extensionse 

Use Keyword Plannere 

Set Your Keyword Match Typese 

Add Negative Keywords To Campaignse 

About Ad Schedulinge 

How To View The Search Terms Reporte 

Set Up A Shared Budgete 

et Up Conversion Trackinge 

Edit Your Campaign Settingse 

Demographic Targetinge 

Create Your First Display Remarketing Campaigne 

Set Up Your Remarketing Lists For Search Ads Campaigne 

Create A Responsive Search Ade 

How To Create A New Search Campaign Withe 

       A Dynamic Ad Group In Your Search Campaign
How To Create Your Dynamic Adse 

Use Segments In Your Tablese 

Add Or Remove Columns In Your Statistics Tablee 

Download Campaigns, Ad Groups, Ads And Extensions,e 

         Or Keywords Performance Report
Manage Access To Your Google Ads Accounte 

u Search Engine Marketing - Google Ads,
Microsoft(Bing) Ads- Search, Display, Youtube

u Google Analytics,GA4

u Google Webmaster Tools

u Email Marketing Automation

u WhatsApp,Mobile Marketing

Encouraging Likes, Shares, and Subscriptionse 

YouTube Algorithm and Updatese 

Sharing Strategies on Various Platformse 

Case Studies of High-Performing Channelse 

Dealing with Copyright Issuese 

Overcoming Low Engagemente 

Final Project: Video Optimization Plane 

Tools Vidiq, Tubebuddye 

Facebook Marketinge 

Instagram Marketinge 

Twitter Marketinge 

LinkedIn for B2B Marketinge 

Types of Social Media Adse 

Ad Targeting and Custom Audiencese 

Demographic and Behavioral Targetinge 

Lookalike Audiencese 

Budgeting and Bid Strategiese 

Designing Effective Ad Graphicse 

Writing Compelling Ad Copye 

Social Media Analytics Toolse 

e Setup Analytics
Understanding Di fftypes of Traffice 

Real Time Reportse 

Preparing Different Reportse 

Setup Goalse 

Filterse 

Dashboardse 

User Managemente 

Admin Sectione 

Tracking Ecommerce Reportse 

e Adding Site & Veri�cation Pocess
Crawl Errors & Statse 

Google Fetche 

Search Queriese 

Structured Datae 

RichSnippetse 

Data Highlightse 

Robots.txt testinge 

Sitemap.xmle 

Links to Sitee 

Internal linkse 

Google Messagese 

e Overview of Email Marketing
Key Email Marketing Metricse 

Open rate, click-through rate, conversion ratee 

Permission-based Marketinge 

List Building and Segmentatione 

Crafting Compelling Emailse 

Visual Design and Brandinge 

Introduction to Marketing Automatione 

Automation Work�owse 

Email Campaign Strategye 

Timing and Frequencye 

A/B Testing in Email Marketinge 

Deliverability and Compliancee 

Improving Inbox rates in Email Marketinge 

Tools For Sending Bulk Emailse 

e Introduction to Mobile Marketing
Introduction to WhatsApp Marketinge 

WhatsApp Businesse 

Features and bene�ts for busine sese 

Building a Mobile Marketing Strategye 

Targeting Mobile Audiencese 

SMS Marketinge 
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u Conversion and Strategy

e Introduction to Conversion Optimization
Understanding what constitutes a conversione 

Different types of conversions e 

         (e.g., leads, sales, sign-ups)
Importance of Conversion Optimizatione 

Understanding User Behaviore 

User Journey Mappinge 

Customer Personase 

Key CRO Conceptse 

A/B testing, multivariate testing & split testinge 

Conversion Funnel Analysise 

Website Usabilitye 

Planning A/B Testse 

Implementing A/B Testse 

Conversion Copywritinge 

Conversion rate, bounce rate,e 

         and average order value
Setting up goals in analytics toolse 

Mobile User Experiencee 

Mobile A/B Testinge 

Creating a Conversion Optimization Plane 

Establishing goals and keye 

         performance indicators

u In�uencer Mar eting

e Overview of In�uencer Mar eting
Types of In�uencerse 

Identifying In�uencer Mar eting Opportunitiese 

Setting Campaign Objectivese 

In�uencer Discovery oolse 

In�uencer Evaluation Criteriae 

Outreach Strategiese 

Negotiating and Structuring Dealse 

Content Strategy for In�uencerse 

u Online Reputation Management

e Introduction to Online Reputation Management (ORM)
Understanding what constitutes online reputatione 

Importance of a positive onlinee 

         presence for individuals and businesses
Assessing Online Reputatione 

Online Reputation Audite 

Tools and techniques for assessing current online reputatione 

Identifying strengths and weaknessese 

Monitoring Online Mentionse 

Using social listening tools to track mentionse 

Google Alerts and other monitoring strategiese 

Building a Positive Online Presencee 

Importance of Reviewse 

Impact of reviews on consumer truste 

Encouraging positive reviewse 

Responding to negative reviews effectivelye 

Search Engine Reputation Management (SERM)e 

Dealing with Negative Search Resultse 

Reputation Management Toolse 

Employee Engagement in Online Reputatione 

Privacy and Legal Issuese 

Ethical ORM Practicese 

e Bene�ts and use cases
Compliance and regulationse 

Customer Engagement on WhatsAppe 

Setting up Automated Mobile Campaignse 

u Personal Branding & Pro�le Banding

e Introduction to Personal Branding
De�nition and Importancee 

Understanding personal branding in the digital agee 

Assessing Your Personal Brande 

De�ning our Brand Messagee 

Visual Brandinge 

Social Media Presencee 

Tailoring Your Resumee 

LinkedIn Overviewe 

Understanding the importance of LinkedIne 

Key components of a LinkedIn pro�lee 

Optimizing Your LinkedIn Headline and Summarye 

Showcasing Achievements and Skillse 

Building a Professional Networke 

Engaging with Contente 

Monitoring and Updating Your Brande 

Evolving Your Brande 

u Digital Marketing Tools

e 60+ Essential tools
Google key Plannere 

Bing Key Plannere 

Ahrefse 

Longtail Proe 

SEM Rushe 

Ubersuggeste 

Spy-fue 

Instant Link Indexere 

Mooze 

Crazy Egge 

Loomlye 

Viral DashBoarde 

HubSpote 

Mail Chimpe 

Get Responsee 

GT Metrixe 

SEO Optimiere 

Social media automation toolse 

Email Marketing toolse 

Plagiarism checking toolse 

u Marketing Potential With 100+ AI Tools

e AI tools, ChatGPT
2800+ ChatGPT promptse 

Save 2-3 hours every single daye 

Get more done in less timee 

Get up to 3X salary and promotione 

u Course Highlights

e Interview Preparations
Mock Interviewse 

Digital CV Buildinge 

Soft Skill Training For Interviewse 

Tricks To Stand Out In Your Interviewse 

Finding and Approaching HR's On LinkedIne 

Secure your dream job with thee 

         assistance of our placement officers.
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u Global Certi�cations

e Global Certi�cations
Google Search Ads Certi�catione 

Display Ads Certi�catione 

Universal App Advertising Certi�catione 

Google Measurement Certi�catione 

Shopping  AdsCerti�catione 

Google YouTube Certi�catione 

Microsoft Certi�catione 

SEMRush SEO Certi�catione 

Google Analytics Certi�catione 

Hubspot Inbound Certi�catione 

Facebook Blueprint Certi�cation ( aid)e 

OMCP (Online Marketing Certi�ed Pofessional)(Paid)e 

Quality Thought Certi�catione 

Our Students Are Placed In

Quality Thought Infosystems India (P) Ltd.

Bonus
e WordPress Premium Themes
e WordPress Premium Plugins
e Wordpress Speed Optimization Plugin
e 150 Landing Pages 
e 5000 Canva Editable Templates  
e 500 Google Ads Animated Images
e Social Media Calendar
e 100+ AI Tools Guide
e Ready Made 2800+ Prompts
e Niche Finding Template
e Bulk Email And SMS Marketing Software
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